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01. AlertFind Website Design
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Emergency Notification System
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AlertFind is the world's first multi-channel IT alerting and emergency
notification system designed to help organizations stay connected
during emergencies by communicating instantly with employees and
alerting them to immediate threats and outages in real-time using a
range of features, including multi-channel delivery, real-time updates,
geofencing technology, and more.

The purpose of this project was to design a new website for the
company that would achieve 4 main jobs:

01. To showcase the product'’s features

02. Lead Generation

03. Assess the users's emergency preparedness

04. Teach the users how to prepare for specific emergencies
through a series of high-quality resources (ebooks, webinars)

THE PROCESS:

- Research the analytics and Hotjar data on the previous website
to see how the website was used and what issues the users had.

- Interview with the key stakeholders

- Review the user interview calls that the sales and marketing
team run with representative people for the user personas

- Define a new user flow and a sitemap

- Draft low-fidelity wireframes

- Design the website's Ul

- Assist the dev team with the implementation and QC

- Run Hotjar and Analytics to continuously improve the UX

- A/B testing on key pages to improve the Conversion Rate
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For Business Continuity Professionals
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Pricing Calculator
For Lead Generation

R
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Don't Overpay for Your ENS

Save up to S0% with AlertFind. Gt an instant price quole in 2 easy sieps.

Step T Mastage

How many messages do you plan on Save up to 50%

sending in case of emergency? with AlertFind. Get an
f instant price quote

50,000 in 2 easy steps.
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How many messages do you
plan on sending in case of

emergency?

50,000

The Other step and the Form

e 1 Massapes Step L Resiphents

What's the total number of recipients
you would need to notify

10,000
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Please complete the form to receive your quote
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Online Assessment Tool s
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Learning Center - Ebooks, webinars, infographics
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10 Actions

Healthcare Organizations

Can Take To Improve Their
Emergency Preparedness
And Communications

Can Your
Organization
Survive The
Pandemic Threat?

ACTIVE SHOOTER
EMERGENCY
PREPAREDNESS GUIDE:

Everything Your Business Needs To Know

Emergency
Notification System
Comparison Guide

Discover everything you nedd to know
about emergency notification systems

Learn how to identify which
solution i right for your organization

S the features you need to have 1o
probect your employess and organization
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02.Inbound.org - Ul/UX - Online Marketing Comunity

Inbound.Org is a community-based news platform owned by HubSpot, where members can submit the
most interesting and up-to-date industry news and decide which one really matters, ask marketing
related questions and get answers from industry professionals.

The purpose of the project was to improve the User Experience of the community
and help grow it's userbase through design and experimentation.

THE PROCESS: THE RESULTS (In 2 Years)

- User Interviews, gather feedback, stakeholders interview 0

- Created a user flow and wireframes + 1 25 A) M embers
- User Interface Design From 100k users to over 225k

- Assist the dev team for implementation and QC
- Track Results and usage

- Run A/B Tests on features

Repeat
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Article Page
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03. OMBRA Collection - Website Design

Ombra is a furniture collection, that combines traditional materials - solid wood, metal and glass into
futuristic and modern pieces of design. The furniture is designed and built by a Romanian company

The purpose of the project was to concept a online showcase for the furniture pieces.

THE PROCESS:

- Stakeholders Interivew

- Market/Competitors Research

- User Flow and Wireframes Design
- Art Direction

- Interface Design
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04.Inbound.org - iIOS App

With the mobile usage growing constantly growing, we decided to attach a mobile app to the inbound.org
website, this way we gave the users the possibility of being notified when someone answered their
guestions, or left a comment on their post.

THE PROCESS:

- Stakeholders Interivew

- Create User Flow and Wireframes

- Interface Design

- Assist the developement team to ensure the app is working propertly

- Track usage through Mixpanel and create A/B Tests to improve the key features
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05. Feverbee - Website Design

FeverBee provides consultancy, training, and technology to help you build valuable communities for your
audience. In the past 6 years, they've helped almost two hundred organizations like Google, Wikipedia, The
World Bank, Autodesk, EMC, and Oracle develop communities.

The purpose of the project was to redesign the online presence for Feverbee

THE PROCESS:

- Analytics Research and stakeholders Interview

- Market/Competitors Research

- User Flow and Wireframes Design

- Interface Design

- Assist the developper while working on the implementation of the project
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Speaker Page

Richard Millington

Founder: FeverBee * Author: Buzzing Communities

Learn the powerful psychology
behind the web's most succesful communities

BOOK RICH TO SPEAK

COMMUNITY AND PSYCHOLOGY

T

Richard Millington has spent the past decade
F
helping 250+ companies develop some of the n \70 "’:}

world's largest online communities.

Richard is the founder of FeverBee, an international community -
consultancy, and the author of Buzzing Communities. Richard's |
clierts have ingluded Google, Facebook, Oracle, Wikipedia, EMC, THE WORLD BANK
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THERE IS A BETTER WAY TO
BUILD ONLINE COMMUNITIES

Our mission is to use psychology, data, and technology to revolutionise

how we build communities for customers, employees, and supporters.

Since 2008, FeverBee has pioneered a scientific approach to building communities.
This approach has helped 250+ of the world's largest organizations.
You can see our results here.

OUR SUCCESS RELIES UPON FOUR STRICT PRINCIPLES:
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05. CineAssist - Cinematography App

A script supervisor (also called continuity supervisor) is a member of a film crew who oversees the continuity of the
motion picture including wardrobe, props, set dressing, hair, makeup and the actions of the actors during a scene. The

notes recorded by the script supervisor during the shooting of a scene are used to help the editor cut the scene.

Some of the most important notes that the script supervisor takes are related to shooting settings, such as camera,

lenses, T-stops, filters and which take it the final - informations that are vital for the editor.

The problem:

On smaller budget productions, the script supervisor isn't present so usualy his job is split between the diretor, DoP and
the 1st AC. And by not having a dedicated person to take notes of the technical details, sometimes the notes taken by
one of the above are lost, leaving the Director and the Editors figure out which takeis the final one, or what lens/filter was

each take shot with.

The Solution

A simple mobile app, that will allow the 1st AC to record the camera settings, which lenses will be used on the set, focal

length was used for each take, the T-stop, on which card the scenes were shot (Roll), and if used any filters.
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